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TOURISM’'S ECONOMIC IMPACT

2019 Economic Impact of PA Visitors 2020 Pandemic Losses were significant
Pennsylvania visitors generated the following di- - Visitor spending fell by 37.2% in 2020
rect and secondary economic impacts: - Total employment declined by 20.9%
- Total fiscal impacts were reduced by $2.4 billion
$46.0 billion 521,073 jobs
of traveler (6.6% of all
spending jobs in PA) .
PA's state and local governments
would have to tax each PA household
7 $23.9 billion $4,3 billion an extra $950 per year to replacg the
S of labor income in state & taxes generated by travel & tourism.

local taxes

PA TOURISM MARKET SHARE DECLINES

Comparing PA’s Tourism Economy to our Delaware Ohio
Regional Competitors District of Columbia @ Pennsylvania
1} . . . . M land Virgini
. PA’s share of visitor spending declined 6.3% be- aren rome
New Jersey West Virginia

tween 2010-2019 relative to competitive states New York

- PA's share of direct employment remained
relatively stagnant between 2010-2019

Pennsylvania has trailed our competitive
states as well as the nation in terms of

leisure & hospitality employment growth.




R PA TOURISM PROMOTION BUDGET

$4.1 million

BUDGET FOR
PA TOURISM
OFFICE

Supported by Lodging Tax
Revenue (Tourism Promotion
Fund legislation)

Marketing to Attract Tourists Penn sylva nia Tourism
budget line item . 5
Office Budget in 2008/09

BUDGET FOR $5 million was $29.8 million.

wommmmmen COMPETITIVE ANALYSIS OF FUNDING s

State tourism budget, FY 2020-21 .
In millions 8 © PA's Tourism Budget Ranks Low
Hawaii 377 . . . .
o horida & - Pennsylvania has one of the largest tourism economies in the
o i United States based on jobs and earnings in the accommoda-

New York | —— 513
Tennessee | ——— 511
Louisiana  e— 527 tion sector

lllinois | ———— $30

Utah | 530
ot Cotmmbi m— 354 - Of our competitive states, only Delaware's tourism budget

Districtof Columbia | EEEG——— 524

Alabama $22 .
ranks lower than Pennsylvania

Texas |E— 22
Virginia  [eEm— 521
Montana |E— 520
Colorado |EEG—— 519
Minnesota  [——— 518

Maine p— $13
Arkansas [EE— 518
Missouri [EEE—— 518

New Mexico |ummmm— $17

Arizona |— 517
Wisconsin  |— $17
Nevada |[ee— $16
Maryland |—— 515
Michigan $15
Mississippi  [m— $14

Ker\tu?ky —— 314
Vs . S11 BASED ON
"Vemor f— 510 2019 LEISURE
NewHaroire 310 &HOSPITALITY
il — et J0BS

Connecticut [l $4
Kansas jmm $4
Nebraska jmm $3
lowa | $3
Delaware |m 33

excluding grants

Source: US Travel; Tourism Economics analysis of state budgets

BASED ON 2019
EARNINGS IN
ACCOMMODA-
TION SECTOR

BASED ON
2020/21 STATE
TOURISM
BUDGET

© Historical losses for economic impacts & tax revenues
- Pennsylvania has spent $152 million less on tourism promotion

since 2015.

$9.7 billion of lost
visitor spending

For each $1 of PA tourism bud-
get “savings,” PA has lost $4.48

in combined state and local tax
revenue.

PENNSYLVANIA
TOURISM BUDGET
SHORTFALLS

$679 million
in lost state
& local taxes

11,300 lost
jobs per
year

$4.5 billion
of lost labor
income



State tourism budget per L&H job
Budget, amount per leisure and hospitality job in 2019
Hawaii | — 5535
Wyoming  |e— 5291
West Virginia $279
District of Columbia | EG—— 5255
Montana [EE— 5233
Maine  |em— 5211
Vermont  |e— $208
Oregon $168
Utah [eem— 5160
NewMexico fmmmmmn $141
Arkansas jm— $130
Lovisiana jmmmmmmm 5113
NewHampshire |mm— $111
Tennessce [ $95
Alabama je— 590
Mississippi jmmmmm 337
AveragewithoutHl jmmmmm 387
Idaho | $78
Kentucky fmmm $59
Minnesota jmEE $55
Missouri jumm $50
Median jmm $49
Wisconsin jmmm $49
Colorado jmm $46
Delaware jmm $44

Arizona fmm $43
Maryland fmm $43
Virginia fmm 342
Illnois s $41

Nevada jmm $41
Florida jmm $36
NewYork fm $36
Nebraska jmm $32
Michigan [ $29
iansas fm 525
Massachusetts [ $25
New Jersey | $23
Connecticut jm $22
California fm $21
lowa [ $16
Ohio W $15 Pennsylvania
Pennsylvania i 513 <=
2! Tex 313 ranks 40th

Source: US Travel; Tourism Economics analysis of state budgets

Budget share of accomodation earnings
Budget, amount per $1,000 of accomodations earnings in 2019
West Virginia | —— 552
Arkansas [—— 57
Oregon $46
Montana | —— $39
Alabama [—— 33
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Utah [ee— 30
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Kansas | $9
Colorado [ $9
Maryland " $7
Ohio jmmmm 57
Michigan jmmmm 57
Florida fmmm 56
Connecticut jmmm 6
NewYork jmmm $5
Massachusetts jum $4
New Jersey jmm 34
California jmm

Texas jmm $4 ¥

N ; lowa jmm $4 Pennsylvania
ennsylvaniam 34  <€—

o - ranks 40th

Nevada

Source: US Travel; TourismEconomics analysis of state budgets

PA funding does not match earnings size
Earnings within the accommodation sector
provide an effective sizing benchmark.

- While PA’s tourism sector is larger than many
states, its funding for state tourism marketing
is lower in relation to its size.

State tourism funding compared to leisure and hospitality employment

Budget, in millions, FY2021, log scale

$106 $20to $70 million
* Hawaii budget range California
# Florida .
$39 Gisly . @ Tennessee @ New York
$2 to $20 million  West Virginia * * @ lllinois.
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Leisure and hospitality employment, in thousands, 2019, log scale
Source: BEA; US Travel Assaciation; Tourism Economics

$39 million (excluding grants) would bring
PA’s budget more in line with the size of the

tourism industry.

- At $39 million of recommended annual funding,
PA would rank 7th among 41.

PA's tourism budget ranks next to last in
relation to industry size

PA's tourism budget share is equivalent to $13
per leisure & hospitality job—far below the na-

tional average of $87.

PA's tourism budget share is equivalent to $4
per $1,000 of earnings in the accommodation

sector—well below the national average of $17.

40th

out of 41

40th

out of 41

PA BUDGET
SHARE PER

PA BUDGET
SHARE

INDUSTRY
EARNINGS

PERJOB

State tourism funding compared to earnings in accommodations sector

Budget, in millions, FY2021, log scale
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Source: BEA; US Travel Association: Tourism Economics

PA funding does not match employment size

- States with large tourism sectors tend to have

state tourism budgets in the $20-70 million
range

Despite PA's large leisure & hospitality workforce,
its tourism budget funding is low.

Recommended Optimal
Tourism Funding for PA
equals $39.0 million

- At this level, PA’'s tourism budget share would be
equivalent to $56 per job and rank 19th, slightly
ahead of the median $49.

(excluding grants).



POTENTIAL GAIN FROM BUDGET INCREASE

As a result of boosting the tourism budget over a five-year future period (2023-27), Pennsylvania
stands to gain and generate:

Gain: $9.6 billion Gain: an average

visitor spending of 9,300 jobs

Gain: $659.6 million Gain: $4.4 billion
state & local taxes of labor income

Every $1 Generates $4.47 of addi-
69 invested in — /\\E tional state & local taxes
d PA's tourism s &e AND $65 of additional
budget visitor spending.

Tourism is an investment in Pennsylvania.

Use the QR Code to download
the complete Competitive

Questions about the study or about
how you can support investing in ;
Pennsylvania's tourism industry, please L. .l Analysis of Pennsylvania’s
contact Zak Pyzik at zpyzik@jprla.org. : il Tourism Budget.

The Pennsylvania Restaurant & Lodging Association engaged Tourism Economics to conduct an independent analysis of the
level of destination marketing needed to support Pennsylvania’s future success as a visitor destination. This research repre-
sents an update of a previous study Tourism Economics conducted in 2015.

About Tourism Economics
Tourism Economics is an Oxford Economics company with a singular objective: combine an understanding of the travel sector

with proven economic tools to answer the most important questions facing its clients.



